
Who are the monthly donors in 

China?



Fundraising Innovation Development Center (FIDC), founded in 2017, is the registration 

organization of China Association of Fundraising Professionals (CAFP). CAFP is the first and 
the only Fundraising Industry cultivation Platform dedicated to promoting the 
professionalization of the fundraising industry in China.

With more than 500 individuals and organizations, CAFP has been hosting the China 
Fundraising Professionals Annual Forums and fundraisers’ salons; translating and publishing 

international fundraising publications; conducting industry research; developing and promoting the 

Chinese Statement of Ethical Principles in Fundraising; and compiling periodicals featuring 

updated information in the field of fundraising.

Now FIDC board members are Narada Foundation, Dunhe Foundation, One Foundation, China 

Foundation for Poverty Alleviation, Alibaba Group (CSR Department) and Shanghai United 

Foundation.

About FIDC & CAFP
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According to preliminary statistics, 0.002% of China's 1.3 billion 
people donate monthly, and it is the first batch of monthly donor 
in China.

• What kind of people are they?
• Why did they choose to donate monthly?
• How long did their monthly donation last?
• Why do some people keep donating?
• Why do some people leave midway?
• What are the most influential factors in monthly donor decisions?

The answer you want is here ~

Who are the monthly donors?

Note: The statistics do not include monthly donor data for ONGOs in China.
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Database

Monthly Donor Survey

Distribution channels

Email              SMS

Wechat service account   Wechat group

Data Collection

WeChat one to oneThere are 18,200 monthly donors active in 
the 5 orgs' own channels!

A total of 1932 people were collected 
from the monthly donor questionnaires.

Note: 1. The database of monthly donors (in the donation) is data from orgs’own channels, excluding data from third-party channels; 2. The questionnaires for monthly donors are 
collected and returned by the orgs themselves, and the target groups include both current and previous donors (drop off).
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Are women more willing to donate?
Men are not bad either ~

8%

17%

21%

19%

15%

11% 5%
4%

A <20岁

B 20~25岁

C 26~30岁

D 31~35岁

E 36~40岁

F 41~45岁

G 46~50岁

H >51岁

Middle-aged and young people 
donate up to 72%, 

the absolute main force!

43%

57%

Gender distribution of monthly 
donors（N=1932） Age distribution of monthly donors

（N=1932）

Unit: person

Monthly Donor Profile

Unit: person

岁=years old



Monthly Donor Profile

Guangdong are the most 
warm-hearted area

Except for Macau, 33 provinces, municipalities and autonomous 
regions have our monthly donors.

Everyone is caring. From F&B staff to institute 
experts, from housewives to senior managers, 
monthly donors are at your side. 

White-collar workers 
are very proud ~

济南

郑州

合肥
南京

上海

台北福州

南昌
杭州

广州

长沙

南宁

贵阳
昆明

武汉
重庆成都

兰州

银川

呼和浩特

西宁

拉萨

乌鲁木齐

西安

太原
石家庄

北京
沈阳

长春

天津

哈尔滨

香港澳门

海口

Guangdong 408

Beijing 251

Jiangsu 127

Shanghai 121

Shandong 94

Sichuan 76

Zhejiang 75

Office 
staff

Students Freelancers
Private 

business 
owners

Teachers Civil 
servants

762

278

192

119 114 110

Geographic distribution of monthly 
donors（N=1932）

Monthly Donor Occupation 
Distribution（N=1932） Unit: person

Unit: person



Scorpio is the most generous, 
other signs are equally divided

Willingness to donate is directly 
proportional to salary? 

Data tells the truth~

11%

10%

9%

8%

8%
7%

8%

8%

8%

7%

9%

7%

Zodiac Distribution（N=1932）

Unit: 
Yuan/month

Unit: person

Monthly Donor Profile
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Monthly Donor Behavior

79%

21%
有 没有

Unit: person

Monthly donations are not 
made overnight, one-time 
donors are potentials 

1120

369

344

112

598

21

Want to provide long-term support for

those in need

Good projects design, can  solve…

Know and trust the nonprofits /…

Influenced by family and friends to…

Acknowledge the lifestyle of continuous

donation in support of goodness

Was asked to donate monthly, anyway,

not so much money

Helping others is the 
original intention of the 
monthly donor ~

Reasons for monthly donation
（multiple choices，N=1932）

Previous donation experience before 
monthly donation?（N=1932） Unit：person



Monthly Donor Behavior

The first batch of monthly 
donors have been donating 
more than 2 years~

Monthly donors with more than 
two institutions have a true love 
for charity activities~

>2 years

1-2 years

6 mon-1y

<6 months

374

474

455

629

How many nonprofits to donate to 
monthly?（N=1932）

How long have you been donating 
monthly?（N=1932） Unit: person

Unit: person

76%

16%

4% 4%

1个 2个 3个 4个及以上≥41 2 3



Monthly Donors’Preferences

No problem for Education being No 1, but…

23 people in “others "do not know what 
project they donated to, or forgot!!!

1158

384

233

73

599 595

70 91

The mainstream position of mobile 
payment cannot be shaken in the 
donation field ~

979

209

487

Preference on payment method
（N=1932）

Preference on the impact area
（multiple choices，N=1932）

Unit: Person Unit: Person



Our summary:

Different areas attract different donors,

Target your monthly donors in your field！



Education support

51% female, 49% male

40% of the donors have monthly 
income of 0-5000 yuan

The company staff group are the 
main donors

Young people aged 26-30 are the main donors

Scorpio are the most generous donors

No 1 place of origin Guangdong

Age

Region

Monthly 
Income

Zodiac

Occupation

Gender

Company staff who are Scorpio and aged between 26 and 30 
years old are most concerned about education programs !!!



Young people aged 26-30 are the main donors

Aquarius ranks the No. 1

Female company employees originated from Guangdong, 
Aquarius and aged 26 to 30 years old are most concerned about 
environmental protection projects !!!

Environment and animal protection

Age

Region

Monthly 
Income

Zodiac

Occupation

Gender

No 1 place of origin Guangdong

37% of the donors have monthly 
income of 0-5000 yuan

69% female, 31% male

The company staff group are the 
main donors



Libra ranks the No. 1

Male company employees originated from Guangdong, Libra 
and aged 26 to 30 years old are most concerned vulnerable 
groups!!!

Vulnerable groups support

Age

Region

Monthly 
Income

Zodiac

Occupation

Gender

No 1 place of origin Guangdong

55% Male, 45% female 
Young people aged 26-30 are the main donors

The company staff group are the 
main donors

Major donors have monthly income 
of 0-5000 yuan



Healthcare and medical support

Female company employees originated from Guangdong, 
Scorpio and aged 26 to 30 years old are most concerned about 
healthcare and medical projects !!!

Age

Region

Monthly 
Income

Zodiac

Occupation

Gender

No 1 place of origin Guangdong

51% female, 49% maleYoung people aged 26-30 are the main donors

Scorpio are the most generous donors

The company staff group are the 
main donors

Major donors have monthly income 
of 0-5000 yuan



Disaster rescue and relief

Scorpio and Aquarius tied for first

Male company employees originated from Guangdong, Scorpio or 
Aquarius and aged 26 to 30 years old are most concerned about 
disaster projects!!!

Age

Region

Monthly 
Income

Zodiac

Occupation

Gender

No 1 place of origin Guangdong

55% Male, 45% female 
Young people aged 26-30 are the main donors

The company staff group are the 
main donors

Major donors have monthly income 
of 0-5000 yuan



Information for monthly donors

When calling for monthly donations:

The key points are about the real capacity of the 
nonprofit: how to spend money and what kind of impact 
it will bring

Easy-to-run official website ?

There are 11 people in “others" who directly searched for 
the official website~

636

1177

416

1124

573

1041

285

月捐扣款的方式是否安全

我的钱都将花在哪里

项目是否足够吸引我

我希望帮助的人能得到什么有什么改变

我可以从哪里得到后续的项目信息

该机构值不值得信任

我可以得到什么凭证（捐赠证书、感谢信、

捐赠发票等）

Is the method of payment safe?

Main focus on monthly donation
（multiple choices，N=1932）

Channels to understand the projects
（multiple choices，N=1932） Unit: person

Unit: person

434

271

328

295

782

119

99

113

advertisement (TV)

media coverage

word of month

tencent/weibo/alipay

official channel(Wechat account)

fundraising in the street

collective participation at workplace

or association

others

Tencent, Weibo, Alipay

What can I get (e.g. Donation 
certificate, thank you letter, donation 
receipt) ?

Is the NGO worth trusting?

Where can I get follow-
up project information?

What change can those people 
get?

Is the project attractive enough?

Where will my money be spent?

Word of mouth

Workplace giving

Face to Face fundraising

Official communication 
channels (e.g.wechat account) 

Media coverage

Advertisements 
(e.g.TV)



Monthly donors’ project feedback

Monthly donor: Did my modest effort 
actually help you in the long term?

Project feedback is very important, 
monthly donors may wait quietly on the 
other side of the Internet ~

46%

50%

4%

0%

每有更新必关注

偶尔关注

基本不关注

不想收到反馈

85

459

1163

70

35

120

捐款到账确认

捐款使用情况

我所关心的受助对象或社会问题有什么改变

受助对象写的感谢信、明信片等致谢信息，

或有纪念意义的机构周边产品

捐赠发票与捐赠证书

如何参与项目后续的监督

Follow up feedback on donated projects
（N=1932）

Most concerned project feedback
（multiple choices，N=1932） Unit: person

Unit: person

Very concerned

Occasionally follow

Basically not concerned

Don't want to 
receive feedback

Confirmation of 
donations

How donations 
were used

Changes in beneficiaries or 
social issues

Thank-you letters, postcards, or 
memorabilia products

Donation receipts 
and certificates

How to participate in the follow-up 
supervision of the project



Who care the most of feedback

Female 59%

Scorpio and  Libra are tied again

Female Scorpio and Libra company staff in Guangdong, who are aged between 
26 and 30, are most concerned about project feedback. 

Don’t forget to give feedback to these donors~

Age

Region

Monthly 
Income

Zodiac

Occupation

Gender

No 1 place of origin Guangdong The company staff care the most

Majority has monthly income of 
0-5000 yuan

Young people aged 26-30 are the main donors



12% of monthly donors

stopped monthly donations 

because there was no feedback!!!



7%

12%

13%

9%
34%

6%

14%

5%

the project stopped fundraising
no followup or feedback from nonprofits
donation method is not convenient
negative news on the nonprofits(projects)
personal economic situation changed

Reasons for stopping monthly 
donation

What interrupted 
the monthly 
donation? The 
personal economic 
situation, the 
nonprofits’ 
project feedback, 
donation methods, 
and public opinion 
will also affect it ~

Level of loyalty of monthly 
donors is high ~

Yes

16%

No

84%

Experience of stopping monthly donation
（N=1932）

Reasons for stopping monthly donation
（N=309）

Unit: Person



Reasons for stopping monthly donations:
No feedback and follow-up were given

Female 56%

Leo particularly need feedback！

What a pity！
Please say thank you once monthly donor is registered, 

and don’t forget to share feedbacks~

Age

Region

Monthly 
Income

Zodiac

Occupation

Gender

Young people aged 26-30 are the main donors

No 1 place of origin Guangdong The company staff care the most

Majority has monthly income of 
0-5000 yuan



Monthly donors 

are 

potential fundraisers!



Call for action from monthly donors

More than 70% of the monthly 
donors are willing to promote 
the monthly donation project-
What are you waiting for ?

Monthly donors are  proactively 
fundraising for nonprofits~

anonymous hero

Yes

61%

No

39%

49%

21%

27%

1% 2%

very willing

more willing

depends

more unwilling

not willing

Experience （N=1932） Willingness（N=1932）

Unit: personUnit: person



Who have already convinced others to 
donate monthly

Female 56%

Libra are most active!

Go  checking whether you have Libra female company employees aged 26 to 35 
as your monthly donors,

Maintain the relationship~ 

Age

Region

Monthly 
Income

Zodiac

Occupation

Gender

Young people aged 26-30 are the main donors

No 1 place of origin Guangdong The company staff as majority 

Majority has monthly income of 
0-5000 yuan



Who are the most willing to ask others 
to donate monthly

Male 53%，Female 47%

Scorpio are most willing to do so

Develop your Scorpio employees donors who are aged between 26 and 30, 
Give them a reason to act!

Age

Region

Monthly 
Income

Zodiac

Occupation

Gender

Young people aged 26-30 are the main donors

No 1 place of origin Guangdong The company staff as majority 

Majority has monthly income of 
0-5000 yuan



Effect of monthly donors’
“call for action”

The overall trust of the society 
determines whether to donate, and the 
credibility of the nonprofit determines 
which one to donate to!

The effect of the call is mixed. How can 
nonprofits help the external call of 
monthly donors?

128

507

892

57

42

very good, even strangers would

support

good, families and friends would

support

ok,not so many people support

not very good, even families and

friends wouldn't support

not good, instead, were persuaded

to stop donation

176

622

939

519

261

1245

164

46

feedback content is touching

project design is…

brand,word of month and credibility…

monthly donation amount is…

wish to "call for action" is high

society's general trust level in charity

timing (breaking incident…)

others

Brand, word of mouth and credibility 
of the NPO

Effect（N=1179）

Influencing factors on feedback
（multiple choices，N=1179）

Unit: Person Unit: Person



Who have the best impact of asking 
others to donate monthly?

Female52%，Male 48%

Virgo are most persistent

Virgo donors who are  employees aged between 26 and 30,
You are great fundraisers！

Age

Region

Monthly 
Income

Zodiac

Occupation

Gender

Young people aged 26-30 are the main donors

No 1 place of origin Guangdong The company staff as majority 

Majority has monthly income of 
0-5000 yuan



Appreciate and support 

the Virgo(s) !



Address：Shanghai, China

上海徐汇区肇家浜路789号均瑶国际广场18楼
E1
E1, Floor 18, Junyao Internationl Plaza, 

No.789, Zhaojiabang Road,

Xuhui District, Shanghai, 200032, China

Website：www.cafpnet.cn    

Email：service@cafpnet.org

Wechat：方德瑞信CAFP

Thank you

CAFP Wechat QR Code


